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Always on the move, fashion is an elusive muse that need to be tended with the outmost respect.  
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For you from us, 
To you with us,
Come with us, 
Go with us.

Planes and trains drive our brains, 
Rain and pain fueled the journey
From deep down in Austin 
To the cobble stones of Paris
A week of bliss from show to show
With little sleep between 
Follow us to the land of the rising sun
In Tokyo the crush of fashion charged our hearts
We planned for a break in Seoul but it stole our soul.
The journey had to end and we found ourselves livingfash.

Enjoy the read
Akin Abayomi

https://www.instagram.com/livingfash/

https://www.facebook.com/LivingFash

https://twitter.com/livingfash            
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NEW COUTURE
This brand of products is very important for business. 
We have luxury, we have fast fashion and in between 

there are not a lot of things

PHOTOGRAPHY BY AKIN ABAYOMI 
& ELIZABETH 
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after suffering a shoulder injury.  It was 
then she embraced her fashion training 
with the same tenacity as she had as a 
professional athlete.  It’s said that if you 
see an Ema Savahl dress you would 
want one!,  I can say, it’s truth, at least 
for me.  
Once I saw the bright yellow spotted 
dress I knew I would be having flash-

backs from that day on.  

How is the trip to Paris?
It’s the fourth season in Paris, its quite 
a new experience as far as location, 
this is the first time at Vendome which 
is a beautiful place.  We are very happy 
and we hope that our brands are 
happy, and as a matter of fact, we had 
9 brands last season and this season 
it’s 30 brands. 

The move from Russia, are you trying to 
show the world what you have?
Actually, I had 12 years as journalists 
and as a fashion producer for brands; 
I was doing fashion weeks in Milano, 

Paris, etc. 

How was the move from covering fash-
ion to showing, it is as you were expect-
ing it to be?
No it’s not like I was expecting it.   I 
thought it has to be much more com-
plicated to do business in fashion 
business in Paris, because it’s Paris, 
and, as you know, in Paris it’s top of 
the top and everyone wants to be in 
Paris. The market is overcrowded so 
many brands, so many proposals but 

the portrait of an intricate woman with 
opposing personality she created the 
elements and guidelines for her first 
collections.

A little bit rebel and a lot of sophisticat-
ed influences can be seen throughout 
the collection.

NADIA PISKUN is a Russian CORSE-
TIERE with 11 years experience her line 
of corsets is handmade and not two 
items are the same. With such unique-
ness and attention to detail one can 
easily fall in love at first sight.  
The beautiful Russian summer seems 
to be the inspiration behind the line of 
corsets, like dresses in the meadow 
after a soft rain; the corsets have their 
own personality and look.  Some are 
soft and delicate made with silk and 
other organic materials, while others 
have an avant-garde edgy though look 
to them. All made with not too trans-
parent materials, they can either be 
worn as an accessory or as underwear 
since they are soft to the touch but 
strong in construction.  Functionality 
and beauty converge in a line of one of 
a kind corset. 

EMA SAVAHL, an Albanian fashion de-
signer currently residing in sunny mul-
ticultural Miami, Fl.  She had an early 
start as a pro volleyball player and later 
as a fitting model for fashion brands, 
she embarked on her fashion journey 

T he market seems to be satu-
rated with Ready to wear, 
few lucky souls can afford the 
privilege of Haute Couture, 

so what is there for the rest of us, one 
may ask.  

Don’t be heartbroken a new fashion 
proposal just became available.  For 
those with taste for the good fabrics, 
handmade details such as embroidery 
the New couture showroom is an inter-
esting proposition.

In the elusive business of fashion, a 
new concept has been brewing, it’s 
called New Couture. It is the brain-

child of Nadya Kojevnikova and Muriel 
Piaser, together they represent some of 
the newest brands from all over Europe 
and their client list keeps growing.  
During our coverage of Paris Fashion 
Week Spring Summer 2016, Prêt-à-
Porter or as we called in the West, 
Ready to Wear we had the opportunity 
to attend a showroom dedicated to 
showcase the works of emerging de-
signers from all over Europe.

Brands like Karapetyan Paris, founded 
by Anna a young Armenian designer 
whose passion to create led her to 
pursue a fashion degree at Institute 
Marangoni in Paris.  Her inspiration 
for her first collections came from the 
Parisian atmosphere and the works of 
Helmut Newton.  Wanting to showcase 

Interview with Nadya Ko-
jevnikova CEO of New Couture 
Showroom and Muriel Piaser 
Global Business Development 
& Fashion Consulting.

“Paris it’s top of the 
top and everyone 

wants to be in Paris”
-NADYA
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finally with the great help of Muriel and 
her great experience, we got such a 
progress in four seasons. I’m really 
surprised. I can’t even imagine with the 
times things are really complicated, 
many are going down but not us.

With the current economic situation 
and political situation in Russia it’s just 
amazing to grow within all that. From 
the very beginning we started as inter-
national showroom. We tried working 
with eastern brands. Finally, we decid-
ed to do it more international, now we 
have more than 15 countries.

Muriel, could you please tell us a little 

bit more about your role? 
Yes, I’m French, I live in Paris for a long 
time. I am very famous in the fashion 
industry because I was involved in 
the trade show for 15 years. So I was 
in WHO IS NEXT and also TRANOI 
preview and I launched my company 4 
years ago after the 15 years. So I know 
the evolution of the market, I travel a 
lot so I launched my company in the 
business fashion consulting business. I 
helped brands to develop the business. 
Then I met Nadya and we made a 
good connection, we are very comple-
mentary and she is also famous in her 
country, so when she asked me that 
some brands from her country wanted 
to come to Paris, we analyzed the need 
and we launched the concept. And 
every season we re-think the concept 
to make it stronger every time, because 
we are always on the road, we are very 
passionate about the work and very 
people person, we are not just behind 
a desk, I test the market. We do busi-
ness PR, and we are here because we 
answer our personal challenge and 
we answer to the real request of the 
brands. 

When I was doing the trade shows, I 
could see what the problem was, they 

could see a lot of people but some-
times nobody, some of the brands 
make some contacts but not very 
concrete.  So we launched the con-
cept, we offer a physical place but 
we offer the consulting during the 
show but specifically after the show. 
It means that we work with them as 
a real team, almost like a family, we 
build a relationship. 

What is the biggest challenge that 
you face? 
I think the biggest challenge is to 
bring buyers, we can promise the 
brands to bring network but we 
cannot promise the brands the buy-
ers to be realistic in the business.  
That’s why we have developed the 
business consulting side so we can 
anticipate and analyze the collec-
tion and prepare for pricing and 
marketing.

Dread: Basically, designers are 
more into designing and art and 
there are not into the business side. 
That is the Biggest challenge in 
fashion but when we succeed, 
we start to have some sales, it’s 
a beautiful thing.  It’s so hard for 

young brands to develop their busi-
ness.  It’s not the beginning that is 
the most difficult; it’s after that, to 
survive.  When you begin to deliver, 
when you begin to produce some-
times you get famous. 
We have to explain after the first 
collections, the need to be patient 
because of their social network from 

their country, they think that they are 
stars in their country and in reality is not 
like that, the business is global. 
We have to explain to them that the 
business is not like that, no instant result.  

We are passionate people and we work 
like this, in a close relationship with our 
clients and brands.

What is the next step for the concept 
New Couture?
We started as a small showroom, but 
now we closer to the trade show. Prob-
ably we are going in that direction.  Of 
course that depends on the brands that 
are with us, some of them have been 
with us for several seasons and we hope 

they stay.  I think it’s time to start a new 
trade show in Paris.
This brand of products is very impor-
tant for business. We have luxury, we 
have fast fashion and in between there 
are not a lot of things in this range of 
products that are interesting for buyers 
because they bring a concept, good 
fabrics, hard value, creativity.  We have 

“We have fast fash-
ion and in between 

there are not a lot of 
things ”
-MURIEL

“We are very pas-
sionate about the 
work”

-MURIEL
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to develop that for these emerging 
talents but with a different feel.

How do you see the small designers 
competing with big brands?
Nadya: Let me explain it to you, that 
was the concept because first of all, we 
were looking for the niche, nowadays 
with so many brands and so many 
proposals, our idea is to propose to the 
market what the French call   [prêt a 
couture] that is exactly what the buyers 
and people are looking for, because 
people are a little bit tired of big brands 
or maybe big prices but they still need 
good quality but lower prices more 
democratic and we are proposing just 
this because these new brands, some 
of them can provide very good quality 
and of course their prices. 

Dread: I am seeing more and more of 
these this kind of concept. 
In Europe, in France for example it’s 
common, we have the Men trade show 
it is more focused on the designer 
more avant-garde basic but good. 
Good designer but not contemporary 
and this type of product was a little bit 
of fretful for the trade show organizer 
because it’s not the usual feel of wear-
ing clothes, so that’s is why its impor-
tant to bring another concept, another 

offer to the market. Because Paris is 
global, Paris is the capital of interna-
tional fashion.  Of course there are 
some other events but our difference 
it’s that we offer our consulting services 
after the show and during the year. We 
work hard and we have a team, we 
help them in their strategy and their 
concept, their collection and pricing, 
that sort of thing. That’s the sort of job 
I do in the business and Nadya in the 
marketing communication.  We are 
very complementary; we travel a lot 
and seeing a lot of fashion weeks not 
just Paris or Milano a lot of emerging 

markets. 

How do you see emerging markets, i.e 
Amsterdam?
Muriel: I have been to Amsterdam it is 
another story. It’s more casual RTW. It’s 
good for their market but they are not 
international, sometimes they con-
centrate on their own market and they 
don’t understand why they cannot de-
velop, I think the main problem for them 
or anybody it is to adapt to the interna-
tional market and analyze things and 
that is why the strategy is very impor-
tant in fashion nowadays. Before it was 
fashion for fashion but now because of 
the economy situation it is very impor-

tant to have a strategy where to go for 
each client, which products and which 
market. 

How is fashion now compared to 15 
years ago?
Muriel: It is a business, it’s more fashion 
business, and everything is link to busi-
ness. 
Nadya: it is more complicated today 
to find your place, your own niche. We 
help the brands become more interna-
tional, less local minded. 

How is technology, is it helping you or 
hindering you?
Muriel: Good question, I think it is also 
complementary like luxury and fast 

“It’s very important 
to have a strategy for 

each client”
-MURIEL
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fashion. 20 years ago one may have 
said, “ It’s impossible, I’m luxury” now 
you have to combine. 
We cannot live without it, but it cannot 
be the most important thing to all the 
people, I always say I work all the time, 
I am not always on my phone and at 
the end it makes a difference. People 
remember you.
Nadya: the personal touch is very 
important.  I remember when we just 
presented our concept the buyers 
came to see us and they were quite 
famous from Galleries Lafayette and 
others with Murie’s help of course, and 
they were so surprised because they 
noticed handmade details and they 
told us, about the embroidery, we never 
seen these for many years. We made 
the luxury details more democratic. 
We noticed because of Fast Fashion 
pushing the industry, everything is 
simple and cheaper. But that is why 
you need to have balance, you don’t 
have to be disconnected and that is a 
challenge. We educate sometimes, we 
communicate and spend time with the 
designers.  

Designer Christophe Guillarme with 
model wearing his SS16 dress for 
New Couture at Westin Vendome, 
October 2nd 2015, Paris
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Meet the Designers

MANISH ARORA. A.KNACKFUSS.    
MUSETTE AULA. BERNARD CHAN-
DRAN. LEONARD WONG. WHOLE 
9 YARDS. MASAYUKI INO.  XU ZHI 
CHEN. 

Behind the brands and the fash-
ion labels there are individuals that 
make of fashion design a language 
that connects people.
-Livingfash
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XU ZHI CHEN ?
WHO IS

T he Xu Zhi’s silhouette is feminine yet androgy-
nous. His designs are a visual interplay of 
textiles and harmonious cuts.  We had a chance 
of interviewing Xu Zhi and getting to know more 

about him and his young brand. 

Please tell us a little bit about yourself, how and when did 
you know you wanted to become a fashion designer?
 
I graduated from Central Saint Martins BA Womenswear 
this July. I worked for Craig Green and JW Anderson before 
I started my own label.
I was born in ShaoXing, China, a poetic city surrounded by 
river. I remember seeing my grandpa doing calligraphy in 
Shao Xing all the time when I was little..
I have always been interested in making things with colour 
and textures which later on developed into a interest in 
Fashion at Central Saint Martins.

How do you want people to feel when they wear your 
clothes?
 
Confident, Comfortable and Content.
 
What is your creative process, can you take us on a day trip 
on your creative life.
 
I try to be as organised as possible. So if it is a day trip 
that mostly involves making a to-do-list in the morning and 
crossing it out throughout the day.
I enjoy being quite systematic with creating, for example 
brain storm and making a list of a particular textile samples 
I would like try out with some techniques first, and then 
spend 1 hour being like a robot making them following the 
list before moving on to making new lists.
 
What is beauty to you?
 
Something with poetic sentiment behind it, powerful but 
subtle.
 
Is said that your clothes are handmade in London, is there 
a particular reason behind that, How do you see globaliza-
tion affecting your manufacturing process?
 

The main reason is that I personally based in London. I 
work closely with the clothes I produce therefore it made 
sense to produce them in London.
Globalisation allow manufecturing to be cheaper, better and 
faster. However for a small fashion label to decide where 
to produce is more than just where is cheapest, fastest and 
has the best quality. Mostly to do with allocation of time/ en-
ergy among different tasks and which one to be prioritised.
 
What is the three most important things in your design? 
Craftmentship, Innovation, Textures.

Tell us about the inspiration for the last collection?
 
The SS16 collection was inspired by “ Art - Make Up” by 
Bruce Nauman.a video in which a model gradually covers 
himself in paint. This colourful superficial mask in many 
ways resembles fashion, as they both flatten but at the 
same time exaggerate our personalities. 

In your own words how do you describe your signature 
pieces?
 
I aim to create timeless pieces that rely on subtle beauty, 
craftsmanship and poetic sentiment, disregarding trends 
and redefining luxury. 

Images Courtesy

Interview by ELIZABETH PEDRAZA
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A.KNACKFUSS
Photography by  AKIN ABAYOMI 

The a.Knackfuss SS16 collection depicted 

space colonization.  Inspiration turns futuristic. 

In a mix of folklore and futuristic elements.  The 

human colonies collection made us aware of 

the constant change at the current moment 

in which all creatures alive need to build a 

common habitat. 

From aliens to humans, a new and old take on 

the fashion stand.  A symbiotic blend of fabrics 

from latex, coated cotton with paper effect 

and padded mesh to the intertwined with 

casual materials like denim contrasted with silk 

voile and cotton wool.  

a.Knackfuss is a young designer with a fashion 

proposal that can be used as a motto or just 

adopted as part of our generation.  Utilitar-

ian design with a classical draping adding a 

twist and a flare to the shapes we have grown 

used to.  An exploration of innovative forms 

and shapes.  A journey to a fashion evolution.

Words E.PEDRAZA
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DELUXIÈME report Spring & Summer Collection Line by 
Leonard Wong

LEONARD WONG

Words by AKIN ABAYOMI

Images Courtesy
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Leonard Wong at Ambience + 2016SS Instal-
lation, Tokyo Japan

SS16 ready to wear 
collection by 

Leonard Wong
Thursday August 21 1986, a great fashion 
designer was born.  Raised in Shanghai a 
metropolis that is a perfect blend of cultures, 
modern and traditional, Leonard Wong 
found his way to Tokyo.  

Graduated from the prestigious Bunka 
Fashion College with honors, he soon start-
ed his own company. The man that won the 
2011/2012 Tokyo Fashion Grand Prix with 
his Captivity collection and continues to 
overthrow tradition with his unconventional 
method of processing when making leath-
er clothing gives him a unique approach to 

fashion.

In 2012, he won the up and coming design-
er Grand Prix in Tokyo, minister of Culture 
and Air France award for his Transcending 
Spacetime collection.

Cell Segregation is what I call mind blowing 
designs. Here Leonard takes us for a spin 
into a sort of space,futuristic styling with the 
theme in mind of cell segregation mutant 
cells which exist in every generation and are 
still very human part of natural selection.

It’s fashion week in Paris the epicenter of the 
fashion world and I am spending time with 
Leonard Wong at Barricou Le on Boulevard 
du Temple in Paris. We were having a con-
versation about his ready to wear collection, 
which I just had the chance of seeing at the 
SS16 Ryodan Berg showroom. It has been 
6 month since the last time we saw each 
other and in that time frame Leonard had 
managed to finish the ready to wear collec-
tion and also welcome his duagther into the 
world.  I wanted to know what was is inspira-
tion for this collection.   

The craftsmanship of his pieces is a work of 
art, each cut is like a surgical slice meant for 
the brave of heart.  His lines are sharp and 
his textures are varied but his trademark and 
signature pieces are one of a kind, even when 
you close your eyes you can still see vaguely 
the image as a mirage.
The Leonard Wong Effect is hard to over-
come, if you see his experimental line you will 
know what I mean. 

After a brief encounter in Paris we were so 
lucky to catch up with Leonard in Tokyo, so 
of course we couldn’t miss this opportunity 
to chat with him and explore more of his cre-
ations.

So we ask Leonard what made you decide to 

Images Courtesy
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do the new Ready-To-Wear collection?
LW:  As an artist, the experimental line is my art-
ist side speaking. My experimental line is more 
like a diary of my experience.  As a fashion de-
signer, you need to start thinking about what 
people are looking for.  Basically, I want to reach 
out to people in a more personal level with this 

RTW line.

What was the inspi-
ration for this ready 
to wear collection?
LW: My inspiration 
comes from every-
day life, this time 
I got the concept 
from Braille.  I am 
always looking for 

the minimalist and futuristic edge which com-
plement the body.
When are we going to see a runway show for 
your collection? 

LW: I am aspiring for 2016, toward the end of 
the year. Autumn/Winter collection.

What is the next step for Leonard Wong?
LW: My next plan is to go back to the experi-
mental line, this time to do more technology ec-
static myself just to imagine what Leonard will 
come up next,  knowing his creative direction 
and endless talent, the show will definitely be 
out of this world. 

So we gathered, concept based around tech-
nology, perhaps more men pieces in his collec-
tion.  I can not deny the fact, I am a little ecstatic 
myself just to imagine what Leonard will come 
up next,  knowing his creative direction and 
endless talent, the show will definitely be out of 
this world. 

“Minimalist 
Elegance and 
Powerful Style”

-LIVINGFASH

“Experimental +Bold”

DELUXIÈME report
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Designer Daniel Ngoo
www.whole9yards.com

9WHOLE 
YARDS

W hole nine Yards SS16 was inspired by 
the Victorian biologist Marianne North, 
flora and art. Her life story was woven 
into the Collection as a way of dedica-

tion.  
When you think of saying the “whole nine yard” in fash-
ion terms, what comes to mind is when something is 
done with no expense spared. In this case we know the 
designer Daniel Ngoo did not spare any expense when 
bringing Marianne North flora art to life in his collection.  

Tell us a little bit about your collection?
This is the SS16 collection and the inspiration I lifted 
from Marianne North, a renowned botanical artist from 
the 1800’s and I would like to re-tell the story of her 
entire life.  In this collection you are able to see some 
sample of some cool pieces, like for example. 
This one is denim and canvas silk, for me this piece is 
quite down to earth this is for daily life.  I am inspired 
by her art because she is the first botanical biologist 
to travel around the world with her drawing pack, she 
hand-sketch everything in the flower species, she 
studied flora so here you are able to see some prints 
which are looking like a real flower with textures.  So the 

collection is separated into three parts.
The first one is the denim the cool one,
It’s about her early life.
The second part which is the colorful part when she 
travel around the world and she would see the color-
ful flowers.
Then the last part, it’s something more elegant using 
the lace pieces and gowns because later on in life 
she became very famous and she got exhibitions in 
London in Kew gardens which it’s very pretty.  
That’s it’s why I have something like the arch thing in 
the designs,  I play around with floral and geometry.  
I got the inspiration from an image, it’s the view from 
inside out, the dome, so you see the flowers from the 
kew gardens and a little bit of the arch/dome.

Tell us a little bit about the laying effect in your piec-
es?
Actually, that is our trademark, I like to do some de-
constructing and then I reconstruct them.  Like for 
example, lace, this one it’s one whole piece of lace I 
then cut it onto pieces then I fold it.

Your choice of fabrics?

Words By Elizabeth Pedraza

DELUXIÈME report
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For our branding we have focused on feminine 
wear, but since everyone is doing feminine wear 
nowdays I would like to add the coolness into 
the feminine wear, like for example a lace dress 
is not necessarily you have to match with very 
pretty heels or something like that, you can go 
with sneakers.

What drives you, what makes you design a col-
lection, do you start with an idea , how do you 
develop the concept?
Usually my collections are inspired by nature, 
plants floral,animals, etc

In this collection you have the collection evolve 
into three phases, have you have that happen in 
the past collections?.
Yes, always, like for example my AW 16 collec-
tion, my next collection I am actually an amaz-
ing lady from the Victorian era.  

LF:  I am intrigued, I must see it. 
I like something more historical. Something with 
more story telling 

Could you tell us what is the biggest challenge 
you face in the fashion industry?
The price is really competitive, I always main-
tain that in fashion you must not pay to work.  I 
always try to maintain my style with good qual-
ity of materials and keep the right price for the 
mass market. 
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I n between some of the shows during MBFWT, 
when happy accidents occur. We bumped 
into T. Michael the Bespoke tailor / Designer 

at Norwegian Rain and we had the chance to get a 
short interview.

How do you explain your products?
My background is tailoring, it’s about cuts and 
proportions and pattern cutting and now we take 
that and when we put it onto a raincoat. Normally 
people don’t do that, so when we bring that in, we 
bring a certain level of enhancement to the coat 
already. 
Then after we done that, we try and peel off and 
take away layers of the things we don’t want and 
what we have left is a product that works exactly 
like they should but in a different way.  So, the rain-
coats actually you can wear them everyday and 
then when it rains it’s just a bonus.  In effect it’s the 
cut, it’s the elegance, the fabric is great, the propor-
tions that make it. That is the right balance we think 
of a product.          

How has the interaction of technology, 3D printing etc has affected the industry?.
I haven’t really tried 3D printing but we are working on a new collection for Spring Summer next year, we are thinking about 
having laser cuts and different approaches to making the fabrics a little bit more exciting, so instead of using the cuts in 
the shape we actually apply different layers onto and you create a different sort of visual identity.  We are excited to start 
working with that in the weeks to come, hopefully there will be great manufactures out there that would help us to gain 
what we are seeking.

What is the situation in the textile industry?
From my point of view what I like about textile today it’s the fact you can get natural fabrics that has been pushed forward 
a little bit more.
You can also get technical fabrics that has been produced in such a way, it has manufactured in such a way that has 
been recycled, it got eco profile to it but at the same time it’s breathable, its waterproof and it got all these technicalities 
that you won’t normally get in the fabric. 
 For my line NorwegianRain that it’s very important for us.  We want a raincoat to be light to breathable to be versatile but 
at the same time we don’t want it to look like a raincoat. So we want the tactile the wool but we want all the technicalities 
as well. In my opinion, I think the textile sector has pushed things way beyond what we expected to be in the last four years 
or maybe five years as well.

What is the next frontier?
I supposed it’s finding fabrics that laying flat we can put different layers on top of them to give them a total different feel 
and look to our collection. I don’t think we would be pushing away the traditional fabrics but it’s always nice to have some-
thing else that enhances and juxtaposes what you do from before, so that would be the extra layer that we probably need 

to break into the next level. 

NORWEGIAN RAIN
Interview with T. Michael 

Words by  AKIN ABAYOMI
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BERNARD
CHANDRAN

Change is challenge
Not INSTA approach to Life

Photography  AKIN ABAYOMI Interview by ELIZABETH PEDRAZA
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A fter showing in London for the past few 
seasons, Bernard Chandran has made the 
transition to Paris. At the Hôtel du Louvre 

we had the opportunity to see his debut collection 
for the SS16 season in Paris. This season collection 
was more of a couture sports wear.  The designs 
are more luxurious with the fabric selections and in-
corporating elegance into what some may consider 
a normal sport wear.    

After the show we had the chance to interview Ber-
nard and get a little more insight into the making of 
the collection.

Bernard, we seen your shows in London, could you 
tell us why you decided to come to Paris?
It’s the next step, I wanted to be in Paris because 
I studied here so its quite fun to come back, it’s a 
change and I enjoy the change. 
So you like challenge?
 Because change is a big challenge.
What’s the next challenge?  The next challenge is to 
get to the calendar.

Could you tell us about your design process? 
I am very inspired by my clients, they are very 
refined women, intelligent, you constantly have to 
know that they are also quite fun.  So for the fun, I 
used the sport part, the t-shirt so how do I translate 
that fun into sports, the shirt into cotton so the fin-
ishes I de-construct.  
Kind of unfinished, but they are very protective, you 
see when you cut you just cropped it but then when 
you work it, it’s out of shape again, specialty the 
sensitive part, but what I do since I understand that 
so I treat it like I am re-combining, sew it and keep it 
in the shape. I enjoy doing construction, it’s for my-
self, I careless if they like it, I enjoy doing it and that 
is the challenge for me.

What do you like designing the most, designing for 
men or for women?
I enjoy both, I enjoy designing for both, for the first 
time I put some men because I want the element of 
what the women have, the men can have, you can 
see a men having an organza today and it looks 
cool and they also have embroidery. 

The textures for the collection. I love leather, so the 
summer I tried to use orange and bright fabrics, the 
new organza, cottons a different kind of cottons, so 

trying to make them very streamline.

Is there one fabric you are afraid of?
No, I am never in that situation, I like to think about 
the fabric and the options. I love construction and 
I think many times people need time to think. Now, 
we live in an Instagram era and I am an from an era 
of 80 and 90’s, when I saw a fashion show, you may 
get to see pictures from it 3 months later, but now-
days, people see things immediately, so I learnt to 
appreciate the time it took to see the pictures from 
the show I wanted to see.   So, there is a question 
about a new method or a new fabric, I would ap-
proach by first thinking about it and then come out 
a solution, I can not do it the instagram, Instant way. 

What was the particular inspiration for this collec-
tion?
It was the sportsware, I love sports, I do sports that’s 
why the background was a running track.  
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AULA

“Memory “  Recuerdo, a poem written by a 15 year old Frida Kahlo was the inspiration theme for fashion de-
signer Yukimi Kawashima. 
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Y ukimi Kawashima SS16 Collection 
embodied the spirit of Spring/Summer 
season with the flowing dresses fit for 
a tropical escapade. Each look of the 

collection included an elaborate compilation of 
headpieces interwoven with the hair effortlessly 
on the models. 

LF:  What was the inspiration for the collection? 
YK:  Frida Kahlo life, work or something else.
Frida Kahlo – She lived a life at close quarters 
with death, filled with anguish. She went on the 
path she believed, gave so much love to her sur-
roundings and was passionate. Her life inspired 
me a lot and AULA’s concept has a similarity.
 
LF: What makes you Yukimi Kawashima select 
the fabrics for this collection.
YK:  Started with natural materials such as hemp 
and cotton then went on to passionate orange, 
pink, red and blue, those colorful prints. The 
image is a dry Mexican sky Frida lived. Also, 
expressed elegance and femininity with using 
layered translucent materials widely.
 
LF: What are the three most important elements 
in your designs?
YK:  It is important that there are well-balanced 
and fitting the materials, good design pattern.
 
LF:  How important is the inclusion of foreign ele-
ments into the Japanese design? 
YK:  My design is not influenced of foreign ele-
ments.
 
LF:  What inspires you Yikimi to create?
YK:  I conceive of ideas for design when I travel 
and watch movies and feel nature.
 
LF:  I noticed that hair was a key element in the 
display of the collection, what was the motivation 
behind that?
YK:  The hair was a tool which was expressed 
strongly of the message and theme of the collec-
tion.

Photography  AKIN ABAYOMI
Interview by ELIZABETH PEDRAZA
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Hanea Mori
Manuscript
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doublet

doublet the brain child of Masayuki Ino, debuted in 2013 with the spring summer collec-

tion. In 2013 he also won the Governor of Tokyo New Designer Fashion Grand Prix award.

  As the word doublet has dual meaning and pourpose such as (i) a man’s close-fitting 

jacket, with or without sleeves or (ii) one of two words derived from the same historical 

source by different routes of transmission.  It could also be from the word game “doublet” invent-
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Masayuki Ino 
INSTA # _doublet_

http://www.doublet-jp.com/

ed by Lewis Carroll “Author of the childrens classic “Alice in Wonderland” .  Like the game from 

Lewis,  Masayuki Ino uses decontruction of words into thread in his designs and reassembles a 

new and unique piece.  

We caught up with Masayuki Ino at the press room at Studio Fab works after the SS16 collection 

was present at this years Tokyo New Designer Fashion Grand Prix award show for a delightful 

conversation about the new collection and the inspriation behind the designs.    

Photography  AKIN ABAYOMI
Words &
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Concept.
The SS2016 collection is forward-make- RE-
MAKE which it means he makes something in ad-
vanced which people have never seen before.

What was the inspiration for the embroidery?
For this embroidery it’s a mixture of many different 
embroideries from many cities, Hawaiian shirt em-
broidery, Vietnam embroidery style, WWII jacket, 
so I mixed so many different kinds of embroidery 
into something people have never seen.  This is 
forward make.  Instead of re-make, I mixed so 
many things to make something different from 
what people know.
We can see the Hawaiian landscape, but I also 
mixed the punk rock details, this is also something 
that I don’t think people have seen mixed before.  
This is FORWARD-MAKE.  

What do you like working more, leather or fabric? 
Uhhhm, I cannot choose my favorite material.  I 
like both because each material has their own 
character. Leather is suitable for Jackets and the 
other material is suitable for shirts. I like to mix 
many mediums those are the reasons why I can-

not choose. This embroidery is also from the Ha-
waiian shirts embroidery. And this is one of the 
iconic techniques of the Doublet brand in which 
I want to destroy (deconstruct) In process.  This 
type of work its what I like to make, I like to make 
people think. 

What is the concept for this collection?
The knitwear, it consists of many designs, usually 
for women’s line, but I put it together for the men’s 
line.  

Your work is very captivating, some pieces seem 
to be in the process of becoming, is that the inten-
tion and what is the message behind?

There are so many kinds of clothes, but to make 
my collection more eye catching, attractive, this is 
one of my favorite process, techniques. One of my 
next challenges is that I want to create something 
new in advance.

What is the challenge that you face in this current 
economy?
In Japan, non-core is simple, it’s the trend in japan, 
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white t-shirt with denim but that’s the recent mar-
ket trend, but I don’t want to make popular things, 
I want to do what I want to design and I hope that 
one day people buy into it. 

What are the 3 important things when you design 
a piece?
One of the most important things is to make an 
attractive product.  Lets say there are hundreds of 
t -shirts but I want to make my t-shirt an attractive 
t-shirt.  I also want it to be unique, comfortable and 
wearable.

What is the most difficult project?
The first time you try something, of course it is go-
ing to be difficult. After that first try it is not difficult 
anymore.  The difficulty in this jacket is that I em-
broidered the jacket and I also wanted it soft. If 
you keep adding embroidery the fabric and thread 
piles up not making it soft but I wanted to have 
both, the softness and the different types of em-
broidery.

What is the next challenge?
I want to try hand paint, paint on fur, and also paint 

on embroidery. 

Tell us a little bit about yourself, what type of mov-
ies do you like?

I like movies, my favorite director is David Fincher, 
Fight Club and also M. Shamalayan, The Sixth 
Sense.
Those types of movies I like. The ending makes 
you very surprised; I like to put that feeling in my 
collection. 

The technique for the threat 
undone.  Its double , only 
the surface is embroidered.  
It’s like the ending of a 
movie, surprise. The threat 
undone!..  it was designed 
to be like that, I asked for it.
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NO REST FOR THE WICKED

Arora
Manish

A disco inferno a la Studio 54, a mixture of 

hippy, bohemic and sexy chic, Bunnyla, 

the It Girl of the day walked the runway 

with more sex-appeal than a Hollywood starlet.   Her 

charms alone give her the chance to meet and 

greet the famous but with a vivacious attitude and 

the glamour of previous disco divas, she swapped 

the night away with unforgettable memories.  She’s 

not just a disco chic, she is I full of life, as her allure 

to the indiscreet moments and the many admirers 

would say, she’s is a true lover of life.  No rest for the 

wicked! As one would say, the day is long and the 

night longer, the party never ends in the life of Bun-

nyla.



45



46



47



48

T he brand Musette has been synonymous to foot-
wear and leather goods for the last two decades. 
Native of Romania, with products sold in US, 
France, Hungary, Luxembourg, Israel, Lebanon, 

Mongolia and Bulgaria.  For this Spring/ Summer collection 
Christina Baltan is taking the brand into new territories. And 
we where there to see the unveiling during Paris Fashion Week. 
It was then we had the opportunity to ask Christina about this 
collection and the inspiration. 

Could you tell us what was the inspiration for this collection?

We mixed the feelings and  last impressions from our trav-
els. We mixed the Japan tradition, the 70’s athmosphere, the 
platform accessories and style and the Dalmatian coast. The 
Dalmatian coast is the part of Croatia, we took from there this 
traditional pattern, the colors, the feeling of the water. We used 
the shinning materials which are taking the light and changing 
it into the light or the shade. 

What kind of fabrics did you decided to use this time for the 
collection, you have synthetics and leather.

For the shoes we used leather for the sport line we used some 
nets, it’s a multi fabric textile which we used everytime on top 
of the leather. For the garments we used the silk and the cot-
ton.  For two pieces of the collection which are the cocktail 
dresses we had to use some of the materials we often use for 
the shoes, we combined them.  The coin pattern is the coin pat-
tern transformed and we used it for the dress. 

MUSETTE
Christina Batlan in Paris, September 2015

Interview by ELIZABETH PEDRAZA
Photography  AKIN ABAYOMI
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Is the coin pattern from Croatia? Yes, its from Croatia.

What made you go from the shoe line to start designing RTW?

We started from the shoes, our collection started from the shoes, I love 
shoes I love accessories and I can only dream of doing this all my life, 
but we needed to express the personality of our shoes, we needed also 

“Our rule for the collection 
is that there are no rules”

-Christina Batlan

the clothes and now we produce for our catalogues every season we did 
some capsules for our catalogues and or shootings and now we decided 
to do it for the show, otherwise how would we present.  We started 
the collection intuitively, not a lot of study behind it, we feel it. I think 
every designer has to put everything they feel and how they transform 
in the last day of the production.  Some of my pieces I did them three 
days before the show, it was my last feeling  I put it in the collection 
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because the collection for the public is made 
for six months after six months we trans-
form as people, we change.

Also as my inspiration, I also learned how to 
treat this collection, not to dress too much 
the body, to leave the personality of the 
body to cover less possible. 
I started from the work of my friend Ju-
lian Domitriu he’s a sculptor and he’s doing 
the Neolithic pieces and he shows only the 
inside. He treats only the inside, the inside is 
gold and from different sides you side differ-
ent corners but the inside is different from 
the outside and it changes just like the way 
people do, we are all born different and we 
have to discover that, we are all born beauti-
ful, talented and as we grow we tent to loose 
some of what it was given to us and we have 
to look inside to obtain the value from the 
inside.

How did you integrate the leather and all 
the different inspirations into this collection, 
we see a lot of influesnes, from the Japanese, 
gladiator, Retro,  neolitic, etc? 

Let the freedom to mix all the things and to 
have the rule that there is no rule, this is our 
rule of the collection that there is no rule. 

The boots, can be like David Bowie boots 
from the 70’s or they can be like the samu-
rai, inspired from the sole and the texture, 
but it can also be the gladiator and if we 
think of the gladiator from the Roman 
Empire then, they can be from the Croa-
tian part, everything can be put together 
depends what you remember at a certain 
moment.
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Yasutoshi Ezumi
MATTA CLARKING

T he Yasutoshi Ezumi SS2016 collection 
was presented at Minami Aoyama Gallery 
in Tokyo.  The collection was inspired by 
the works and concepts of Frank Gehry, 

one of the world’s most influential architects of contem-
porary architecture. 

Reconstruct to create a new structure.  These exposes 
elements from a layer in dialogue between the new and 
old structures. 

In Gehry language of 
architecture it is called 
‘MATTA-CLARKING’ 
which was influenced by 
the artist Gordon Matta-
Clark who shares a paral-
lel in their ideas of constructivism elements.

The Matta-Clarked women’s wear is about decompos-
ing the existing and simultaneously recomposing. 
Remodeling and transforming into something new. 

Like Frank Gehry’s works, the collection unifies a look 
of muilti-layered fabric and cuts to give a funky-ish 
stylistic look of layering. Blouse and shirt flowing into 
coats as waist wrappers that boldly encases the femi-
nine form of the model. Bold checkered blocks inter-
woven with stripes to form a tartan pattern or karami 
weave similar to window structures you can find in 
Gehry’s design.  Yasutoshi Ezumi has demystified 
Gehry’s architecture, through this process of decon-
struct to reconstruct fabric, layers, plaits and shapes in 
the collection.      

In the runway the trend was a juxtaposed layering of el-
ements.  Cropped jackets paired with louse skirts.  Line 
patterns created a landscape of textures. The various 

elements of the collection gave something for everyone 
in the audience.  The long sleeve top paired with a piece 
that one could only described as a cross between a vest, 
a corset and a jacket was one of the key pieces. 

After the show, we had the opportunity to ask Yasutoshi 
a few questions about the recent collection.
LF:  When did you come across the works of the archi-
tect Frank Gehry?

YE: I always research in the library, I was researching 
about houses, and I saw his work. Then the concept it’s 
quite interesting,  he makes this shapes but he became 
the architecture itself. The power of the past idea.

LF: Could you tell us what is the biggest challenge that 
the fashion industry is facing in Japan?

YE: It’s making sales, during the fashion shows many 
people know about me but it doesn’t connect with sell-
ing of the clothes, so I want to make the fashion shows 
but I also want people to know about my brand but also 
need to make a business as well. So the biggest chal-
lenge for my business is selling clothing in Japan.  

LF : How do you choose your materials for your collec-
tions?

YE: There are two ways, I design the fabric with fabric 
companies and I also choose some fabrics from a com-
pany in Dubai. 
This time I have chosen a kind of woven its called 
karami a Japanese fabric. It’s about hundred types of 
cotton, that one its original fabric in color and also the 
lace fabric with square shapes, I did layer it and did a 
stitched with the lace.

“Recontruct to 
Create a New 

Structure”

Words E.PEDRAZA
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Photography  AKIN ABAYOMI
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Names to remember 
ANNE SOFIE MADSEN

   New strong force in the fashion 
industry,  With a creative taste for 
the futuristic, the Danish born 
designer is creating an empire 
of new avant-guard followers.  
fashion designer whose designs 
straddle between fanciful and a 
serious intricacy of detail.  Always 
a mixture between the abstract 
and the concrete.  “I like to chal-
lenge and push the boundaries 
for everyday wear and at the 
same time it is really important to 
me that the garments are in their 
own way functional and wear-
able. It’s not about garments for 
princesses in a fantasy world, but 
I do wish to bring magic into real-
ity and preciousness into fashion”  
says the designer.

LEA PECKRE
   Bold and Beautiful are the 
designs by young French born 
designer, Lea Peckre.  Earlier 
accomplishements include the 
prestigious Hyeres Festival 2011 
award.  Prior to launching her 
own label, Lea Peckre worked for 
Givenchi, Jean-Paul Gaultier and 
Isabel Marant. 
Her artistic vision is quite bal-
anced in the wearability of her 
designs and the artistic vision.

SHIATZY CHEN
 Poetic East meets West and 
an elegant approach to pat-
terns and colors make Ms. 
Shiatzy Chen a contemporary 
example of ancient embroi-
dery techniques into the main 
stream of fashion. Floral motiffs, 
lace appliqués, fine embroi-
dery give her collections a 3-D 
texture effect. 
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LISELORE FROWIJN

Dutch designer whose curiosity 
for the world seems to fuel the 
inspiration in her collections.  Full 
of color, ambitious, curious and 
independent approach in the 
exploration for the heart and 
soul.  Bright and energized are 
the designs.

NEHERA   
Under the lead of its creative 
director Samuel Drira, NEHERA fo-
cuses on clothing that combines 
experimental shapes and time-
less craftsmanship.

NEHERA prepares four collections 
a year and aims to provide a 
singular silhouette in high qual-
ity fabrics with precise attention 
to details.  For a chic look of soft 
sculptured silhouettes, nothing 
better than this Spring-Summer 
collection in a palette of mostly 
white, cream, beige hues.   El-
egance and simplicity hand on 
hand, oversized asymetrical and 
geometric patterns play a part 
on this collection. 

MASHA MA
   
Chinese fashion designer 
taking the world by storm.  
Graduated from Central St. 
Martin and assisted designers 
such as Veronique Branquin-
ho and Alexander McQueen.  
A modern and chic brand 
with a very artistic flare.  From 
the prints to the cuts, one 
can see the essence of a 
very passionate designer that 
searches for perfection and 
enjoys the balancing act of 
creativity and commerciality.

PARIS FASHION WEEK R.T.W Spring/Summer 2016
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Yoshio Kubo Onitsuka Look

TENBO

CHRISTIAN DADA

KEIITA  MARUYAMA MATOHU
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SULVAMUJOH BYU

KEISUKE YOSHIDA MOTOHIRO TANJI Okamura Shakoromo



60

ISSEY MIYAKE

T here is always a surprise in store for the 
Issey Miyake collections, the genius 
of Yoshiyuki Miyamae the collection 

designer with fabric manipulation into geo-
metric sample and cuts. This season we see 
what is in store in form of baked fabric in glue, 
yes baked.

By experimenting with ingredients, the brand 
created clothing with new tastes and forms. It 
is said that a piece of cotton can be steamed 
or baked and emerge in a newly fresh and 
delicious texture. In a very organic display of 
texture manipulation we observe the collection 
captivated the audience.

In line with last Spring-Summer 15 collection, 
we observed the models wear the colorblock-

ing pattern
As always, a new technique was awaiting for 
us. This time, a new type of pleats with this
technique, a special glue is first printed onto 
the fabric and then baked. The glue expands 
under the high temperature, molding the pleat 
into the fabric permanently pressing the gar-
ment and maintaining its form. 

“New Technique : 
Baked Stretch..”

-LIVINGFASH

Photography  AKIN ABAYOMI

Words by AKIN ABAYOMI
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“Modernist Style, Color 
Blocking” Glued + Baked= Stretch Pleats 

a.k.a Awesomeness
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CLOSE UP 

M.A.C Pigment Powder 

used to create the strik-

ing look.

Before the show started, the makeup team lead 

by Alex Box from the MAC PRO team created 

the look to match the collection with a splash of 

color on each models face. 

Backstage the delicate makeup application 

process was like playing musical chairs with 

the models moving from station to station at the 

same time the hair team was backcombing the 

hair for volume effect. 

The base makeup got applied first with each 

model looking flawless then the splash of color 

was applied around the eye socket. This was 

done with a spot of wet color makeup liquefied 

from powdered and then blown into place and 

dried. 

A final touch was added to 

the color spot to give it more 

depth.

Photography  AKIN ABAYOMI

-AKIN ABAYOMI/E.PEDRAZA
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THE LOOK
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YDE
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SULVAM
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MASHA MA
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YDE
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Shiatzy
Chen
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After White Night 
In the far north, when the sun does not set, we enter an alternative state of mind

Pre Helsinki presentation

P re-Helsinki is a platform that promotes 

Finnish fashion and helps emerging 

designers.  This year the Pre-Helsinki 

event took place at the Ambassade de Finlande 

in Paris and it showcased the design works of 

three young fashion designers. 

Satu Maaranen

Satu Maaranen, a Helsinki based fashion de-

signer, graduated from Aalto University School 

of Arts, Design and Architecture in 2012.  Her 

graduate collection won the first prize at Hyéres 

Fashion Festival 2013.  This year she is nominat-

ed in the British Design Museum’s annual De-

signs of the Year Awards in the Fashion category. 

Before fashion Maaranen art.  She is working as 

commissioned –based designer in Helsinki and 

abroad designing for clients such as Petit Bateau 

and Exception de Mixmind.

Lepokorpi

Lepokorpi is a womenswear label with a focus 

on developing specialized handcraft techniques, 

such as unwoven textiles, a cross breed between 

wefts and embroidery. The label’s garments are 

sold through high end boutiques worldwide.  

Lepokorpi represents an un-submissive and 

transgressive view on feminine style and the sig-

nificance of garments in peoples’ lives. 

Designer Saara Lepokorpi was intrigued to 

find that the inspiration behind the Savoy vase, 

designed by architect Alvar Aalto in 1936 and 

which can still be found at nearly every Finnish 

home comes from a type of leather pants that 

the Finnish indigenous Sámi women wear.  Her 

appreciation of folk costumes and craft com to 

life in this fresh interpretation of the familiar wavy 

shape, created with handmade unwoven panels 

of luxury quality cotton string.  The collection 

references ancient and modern Finnish clothing 

Satu Maaranen, Saara Lepokori and Juslin Maunula
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staples as well as the act of dressing and un-

dressing by employing abstract stripes, relaxed 

silhouettes and layering in a simple yet elegant 

way, that verge on naiveté.  The fabrics include 

in-house produced unwoven panels fro cotton 

and silk, Japanese papery silk mix crepe, semi-

sheer mesh and low-key cotton denims.

Juslin Maunula

 Juslin Maunula is a creative collaboration be-

tween Fashion designer Laura Juslin and Ar-

chitect Lilli Maunula.  Laura is a former Head 

designer of Siloa &Mook, and has become rec-

ognized for clean designs that harmonize both 

shape and cut.  Lilli Maunula is an architect and 

with a strong international background.

Alongside their own clothing and accessories 

collection Juslin Maunula designs spatial instal-

lations with the ambition to offer a full 3-dimen-

sional experience.  

The unique friendship and artistic collaboration 

of the two American disco era icons Roy Halston 

Frowick and Andy Warhol was the initial source 

of inspiration for the first womenswear collection 

and installation: “Reflections on Fabric”.  The 

pioneering multidisciplinary approach of Halston 

and Warhol which gave life to intriguing artwork, 

has encouraged Laura Juslin and Lilli Maunula in 

the early stages of their creative collaboration.
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SATU MAARANEN
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JUSLIN MAUNULA
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LEPOKORPI
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ONITSUKA TIGER
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5351 POUR LES HOMMES

5351 Pour Les Hommes has shown it 

is a force to recon with in Tokyo. With 

slightly over two and a half decades in 

the industry, the brands consistency has effec-

tively proven a considerable amount of mastery 

in the execution of ready to wear fashion.  This 

Spring/ Summer collection by Kazuhisa Komura 

titled “Anthology” –is bold, lively, tropical plant 

prints, sailor stripes with a mixture of pinstripes 

all encompassed with a combination of expert 

tailoring summed it up.  

Like a selective volume on a series of books by 

an author, the Spring Summer 2016 collection 

by Kazuhisa.  The collection unveiled a curated 

sequence of stylistic poetry. 

HEARING SOMEBODY’S VOICE.

FROM THE OPPOSITE SIDE OF BOR-

DERLINE. 

LIGHT UP.

NOW, OUR NEXT CHAPTER STARTS. 

Those are the words by the brand, we can 

clearly see and feel the effect of them as a verse 

spoken from the heart. 

ANTHOLOGY
The runway was dived with some metal abstract 

structures separating the line of vision. The 

upcoming models were seen through the side of 

the borderline.  

As an epiphany moment, we see the models 

make the sharp turn after seeing the light and 

continuing their journey.

In trend with the global longitudinal stripe, we 

saw the model strut the runway in a one piece 

overall with matching blazer.  

In a fresh outlook for Spring Summer collec-

tion we saw looks that reminded us of the Nor-

dic Spring.   Unapologetic white pieces were a 

strong fashion statement on the runway.   Paired 

down with a black belt or a striped over the neck 

scarf were the only key elements diverging from 

the purist white.

Photography  AKIN ABAYOMI
Words by ELIZABETH PEDRAZA
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Plastic Tokyo
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DISCOVERED
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DRESSUNDRESSED
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CHRISTIAN  DADA
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CHRISTIAN  DADA
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R.SHEMISTE
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SEOUL, KOREA 2015 

It was brief and memorable, nothing bets the hopitality. 



108

FASHION DETAILS

THANKS

 ∆ Alexander Boulais Communication
 ∆ New Couture: Nadya Kojevnikova & Muriel Piaser   http://www.couturenew.com/company/
 ∆ Karapetyan Paris http://www.karapetyanjewelry.com/
 ∆ ELENAREVA www.elenareva.com instagram.com/elenareva/
 ∆ Úna Burke http://www.unaburke.com  @unaburke_design
 ∆ Zeynep Erdogan http://www.zeyneperdogan.com/
 ∆ Ingie Paris http://www.ingieparis.com
 ∆ EmaSavahl http://www.emasavahl.com
 ∆ AVTANDIL http://site.avtandil.com/
 ∆ Aggarwal http://www.amitaggarwal.com/
 ∆ Arzu. Kaprol http://www.arzukaprol.com/
 ∆ Iris Serban http://www.irisserban.com
 ∆ Nadia Piskun http://www.nadiapiskun.com
 ∆ Fede Dan http://www.fee-dan.com
 ∆ Ion Fiz http://www.ionfiz.com/
 ∆ MIMOKI http://www.mimoki.es
 ∆ Nora Noh http://www.noranoh.com
 ∆ PATUNA http://www.patunafashion.com
 ∆ ZoranaJanjic http://www.zoranajanjic.com
 ∆ Yamuna Ingorokva https://instagram.com/ingorokvatamuna/
 ∆ Ludmina Corlateanu http://www.ludmilacorlateanu.com
 ∆ Maya Hansen http://www.mayahansen.com
 ∆ Phuong My http://www.phuongmy.com/designer/
 ∆ Maria Aristidou http://mariaristidou.com
 ∆ GREDILOUS http://greedilous.com
 ∆ KETI CHKHIKVADZE https://instagram.com/ketichkhikvadze/
 ∆ MIAU by Clara Rotescu http://www.miauboutique.ro
 ∆ Sana Sabini http://www.sanasabini.com
 ∆ Rula Galayini  http://rulagalayini.com
 ∆ Christopher Gullerme http://christopheguillarme.fr/
 ∆ Tex Saverio http://texsaverio.com
                          

LIVINGFASH MAGAZINE

Livingfash
Media
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more  ByU 
P.0-1 Photography Akin Abayomi

more  NEW COUTURE
P.8 Model wearing Ema Savahl for New 
Couture at Westin Vendome, October 2nd 2015, Paris
P. 10 Interview by Elizaberh Pedraza/Akin Abayomi
Photography Akin Abayomi

more  MANISH ARORA
P.42 Words by E.Pedraza
Photography Akin Abayomi

more  NAMES TO REMEMBER
P.54-55 Words by E.Pedraza
Photography Akin Abayomi

more  TOKYO DESIGNERS
P.56-57 Photography Akin Abayomi

more  ISSEY MIYAKE
P.58-65 Photography by Akin Abayomi

more  MASHA MA
P.68 Photography Akin Abayomi

more  YDE
P.70, 72 Photography Akin Abayomi

more  SHIATZY CHEN
P.74 Photography Akin Abayomi

more  PRE-HELSINKI 
P.76-83 Photography Akin Abayomi

more  YASUTOSHI EZUMI
P.52-55 Photography Akin Abayomi

more  ONITSUKA TIGER
P.83-85 Photography Akin Abayomi

more 5351 POUR LES HOMMES
P.86- 91 Words by E.Pedraza
Photography Akin Abayomi

more  PLASTIC TOKYO
P.92-93 Photography Akin Abayomi

more  DISCOVERED
P.94-95 Photography by Akin Abayomi

more  DRESSEDUNDRESSED
P.96-97 Photography Akin Abayomi

more  CHRISTIAN DADA
P.98-99 Photography Akin Abayomi

more  METROCITY
P.100-101 Photography Akin Abayomi

more  R.SHEMISTE
P.102-105 Photography Akin Abayomi

more  LAMARCK 
P. 108 Photography Akin Abayomi

more  ByU
P. 109 Photography Akin Abayomi
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